SR

ISheanyiy



KISS EBS NA[YL|ct, 2HAE KISS EBS §
YLICh. B5 HITh £M, 24 5 22
%

=
(20178HAE ™z, AHA B2 2|7t
Al ArSLER

T
(o]

1. G2t Ae]R =] L2, CrAl el ABPSE A8al7| ot Eht= of7[7l%| 2. B2t 71E,
Zo 193 23|, 5 EBS HE 2|, 0] KISS EBS NZ| 2lofl= 142 ABPS7} o
AtR| OfA|7| BHHL|CHES| HR7t of! EBS A|&). o] KISS EBS N#| Z4&2
£, KISS Logico| & & &l= 3I7-SolL| A5517| & et

2. A7|0f, 25Fo7t Fotote 7[& AAAHA|(=2], 421, o%]..)7F 7+ HLch &2 Ao

7t S| ofH Y WS F T wit =R (58] 14 85 o). G =2

(AB), 22H(AB)= =1 LIt ofof| 7t4f 717t 2|52 A48T KISS EBS NA| 2 7[&FA|Cf.

SCHEMA LEARNING
/ )

New ideas and concepts become sticky by relating them to ones

you already know
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Many people lack a clear image of their bodies and
do not take very good care of themselves. You’d
think people would have a fairly accurate picture of
their own bodies. After all, who is more familiar with
our bodies than ourselves? Each day, we spend an
enormous amount of time receiving messages from
our bodies, bathing and grooming ourselves. But we
have blind spots as well, so that our body image only
rather than coincides with reality.

A major reason is that our bodies are constantly
changing, and there is a time delay in bringing our
body images up to date. Each of us tends to hold on
to more or less outdated body images, such as the
aging man who has difficulty recognizing the
wrinkles in his face, his thinning hair, or his sagging
waistline.

* sag: & *{Z|C}

(D corresponds
(2 approximates
® concurs

@ changes

(® deteriorates
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The dominant paradigms in academic computer
science do not help technical professionals
comprehend  the  social complexities  of
computerization, since they focus on computability,
rather than usability. For example, the ACM Task
Force on the Core of Computer Science claims that
all the analyses of computer science are mathematical.
I find this view much too narrow-minded to be
helpful, and in fact it does not withstand much
scrutiny. The lines of inquiry where it might hold are
those where mathematics can provide all the
necessary analysis. But there are whole subfields of
computer science, such as artificial intelligence,
computer-human interaction, social impacts studies,
and parts of software, where mathematics cannot
provide all the necessary analysis. The social
sciences provide a theoretical base for
studies of computing that examine or make

assumptions about human behavior.

* ACM: M|A| 2|2 9| 7B E{ Hof 5 Sk Ch|

(D inconsistent
 variable

@ complementary
@ ambiguous

® contradictory



Sometimes new technology - even that encouraged
by law - brings with it new risks, and we are forced
to of a seemingly good

idea. In recent years, the increased use of crops like
corn in the manufacture of biofuels intended to ease
our dependence on foreign oil decreased the food
supply and caused prices to rise. To avoid this
problem, nonfood crops have increasingly been
proposed for making second-generation green fuels.
But biologists have warned that certain reeds and
wild grasses known to naturalists as “invasive species”
and to gardeners as “weeds” would have a high
likelihood of taking over nearby fields, presenting
serious threats to the ecology and economy of a
region. Investors in the fast-growing worldwide
biofuels industry naturally reject such horrible
scenarios, but the risk is a real one.

* reed: ZCH

(D face the unthought-of consequences
@ have the unpredicted positive effects
@ contribute to the advantages

@ tackle the expected food crisis

® ignore the environmental danger

4.Chg RIZtol| SoiZ TR 714 MR WS DEA Q.

The changing nature of holidays was reflected in the
social groups taking holidays, and in the distances
which people were prepared to travel to holiday
destinations. One of the major demand changes was
the increased availability of leisure for a wider group
in society. Rising real incomes, paid holidays and
growing tendency to demand foreign holidays, or a
combination of these, were important and continuing
factors stimulating international tourism demand.
These simply
determinants but also social. As the world recovered

factors were not economic
from the Second World War there was growing
evidence to indicate that people were spending more
time on leisure activities and on travel. These
tendencies were reflected in the protection that many
people
expenditures being

gave to holiday expenditures, these

* determinant: (Z2%) 22!

( the first thing to cut off during a recession

@ the last thing to give up in the face of income changes
@ the last thing to set aside during a financial crisis

@ the first thing to abandon due to economic uncertainties
® the first thing to ignore when travelling abroad



Different media accumulate their audiences in
different ways. In print media, such as newspapers
and magazines, one measure of success is the actual
number of publications distributed, or circulation.
However, more than one person usually reads each
copy of a publication; for example, most newspapers
average two readers per copy, Wwhile certain
magazines, such as People, may have upwards of
eight readers per copy. So the total audience is the
circulation multiplied by the readers per copy. Thus,
in print media, the circulation is the number of copies
printed, while the audience is the number of persons
who read those copies of the publication. Because
you want to attract more than one reader per copy of
the publication, the number for the audience will
usually be

(D smaller than the number for publication
(@ smaller than the readership

@ larger than the readership

@ no more than the number for circulation
® larger than the number for circulation

In a recent study led by Andy Baron at Harvard
University, three- to five-year-olds were shown
pictures of two groups of cartoon characters, one
colored purple, the other red.

(A) In other words, at that age, the differences in the
appearance of the two sets of characters (purple
versus red) were not automatically seen as cues to
group membership. But once the groups had
names, the children became aware of the
differences between them and understood that
they belonged in different categories.

(B) One group did rotten things such as break toys
and cause car crashes, while the other did nice
things such as help others. If the children merely
saw these differently colored and differently
behaving characters, they didn’t seem to assign
them a group identity.

(C) But if they were given names for the two groups
(“These are the Nifs”, “These are the Lups”) they
quickly figured out who were the good guys and

who were the bad guys.
* cue: THA, A
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The dominant paradigms in academic computer
science do not help technical professionals
comprehend  the  social complexities  of
computerization, since they focus on computability,
rather than usability. For example, the ACM Task
Force on the Core of Computer Science claims that all

the analyses of computer science are mathematical.

Negotiators who are planning on bargaining with a
friend or valued business associate may feel reluctant
to drive a hard bargain for fear of damaging that
important relationship.

(A) The social sciences provide a complementary
theoretical base for studies of computing that
examine or make assumptions about human
behavior.

(B) But there are whole sub-fields of computer
science, such as artificial intelligence, computer -
human interaction, social impacts studies, and
parts of software, where mathematics cannot
provide all the necessary analysis.

(C) I find this view much too narrow-minded to be
helpful, and in fact it does not withstand much
scrutiny. The lines of inquiry where it might hold
are those where mathematics can provide all the
necessary analysis.

*ACM: M7 2| 20| ZFE| £of g BH4 Ty

@A) - (© - (B
@@®) -©)-®A)
®(@©) - (B) - (A

@(@®) - (A) - (©
@(@C) - (A) -(B)

(A) Because the agent is not a friend of Tony’s, he’ll
be eager to press for the best possible deal for
Veronica and will handle all the details of the
negotiation with Tony’s agent. By using agents,
Veronica and Tony won’t have to deal directly
with one another on the many details of the sale.

(B) Consider the case of Veronica, an office manager
who is considering buying a new home closer to
her office to reduce the length of her commute.
The home is being sold by Tony, a colleague. To
avoid straining her relationship with Tony,
Veronica engages a real-estate agent to represent
her in the upcoming negotiations.

(C) By engaging an agent, such individuals can put
some distance between themselves and the other
party, thereby avoiding some (but not all)

relationship complications.
* commute: 52
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Eventually, farmers adopt the same attitude as many
farmers in industrialised nations who see producing
food simply as a means to make money, lacking any

religious significance.

The chances for a successful response from a child
increase dramatically when an adult says, “Please

close the door.”

Increasing commercialisation is the main cause of
changing social structures. ( M ) Most traditional rice
growing communities organise their society and
festivals around the annual cycle of rice growing. (@)
Farmers who are growing rice for profit rather than for
lifestyle are less inclined to spend resources such as
time, money and rice to celebrate traditional religious
beliefs. ( @ ) Traditional farmers see rice as a gift
from the gods and the very support of life. ( @ )
Commercialisation breaks down this traditional
culture bit by bit. ( ® ) They come to see a successful
rice crop as being the result of spending money on
fertilizers, pesticides, machinery or irrigation -
manipulating and controlling the ecosystem rather

than working within its confines.

* irrigation: t7H

Learn to express what you want rather than putting
the emphasis on what you don’t want when speaking
with a child. ( @ ) Children are highly responsive to
the messages they receive. ( @ ) If an adult says,
“Don’t slam the door,” the child listening hears the
phrase slam the door, with the word don’t in front of it.
( @ ) The child must figure out that slamming the
door is the undesirable thing to do, which is difficult
to comprehend, especially for young children. ( @ )
Now the child has a visual image to follow. (® ) The
words spoken fit together well with the request, which

makes it much easier to understand.

* slam: =] ot
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King Charles Il asked Bishop Edward Stillingfleet
why, when Stillingfleet preached at court, he always
read his sermons.

12. 29| 5oz Hof, Fo7l ZHo| S0i7t7| of 744 A

In contrast, collectivistic cultures such as Korea

emphasize social harmony over efficiency.

(A) Encouraged by the king’s favorable reaction to
this polite reply, the bishop then asked if he might
put a question of his own. Why, he asked Charles,
did he always read his speeches to the House of
Commons, when it could not be that he was in
awe of his audience?

(B) Charles replied kindly, “I have asked them so
often, and for so much money, that | am ashamed
to look them in the face.”

(C) He had heard that when he preached elsewhere he
always delivered his sermons without preparation.
Stillingfleet explained that awe of the king made
him afraid of forgetting what he had to say, so he
preferred to read when he had the royal family in
the audience.

* sermon: Ad W ** awe: 7324
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Cultural messages shape many communication
behaviors, and listening is no exception. In particular,
listening behavior appears to be affected by how
people in a given culture think about the importance
of time. () In individualistic cultures, people often
think of time as a resource. ( @ ) Americans, for
instance, commonly say that “time is money,” and
they think of time as a commodity that can be saved,
spent, and wasted. ( @ ) People in such cultures
typically place a high value on efficiency, and they
expect others to do the same. ( @ ) They value direct,
straightforward communication, and listeners become
impatient with speakers who don’t “get to the point.”
( ® ) As part of their listening behavior, people in
these cultures often pay close attention to nonverbal
behaviors and contextual cues to determine the

meaning of a speaker’s message.

* collectivistic: T4 F21A
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Recorded music and radio suffered through a love-
hate relationship. On the one hand, they competed
against one another for the entertainment time and
dollar of the American public.

If we are born to run, then why do we need running
shoes? Why put a layer of spongy technology between
our feet and the ground? A growing barefoot-running
culture challenges the value of running shoes.

(A) On the other hand, it was free publicity for their
new songs, so the protests were often faint, as
negotiations between the record companies and
radio stations regarding the payment of rights fees
would ultimately show. The industry would learn
to see radio as a strong complement, eventually
going so far as to pay radio stations to play their
music.

(B) Early radio broadcasts were most likely to be live
performances. This, however, was an expensive
pursuit and, as the availability and quality of
recorded music improved, recorded music
became more widespread.

(C) This occasionally led to legal disputes. Record
companies objected to radio stations playing their
discs on the air, which they clearly labeled “not
licensed for radio broadcast.”

@@ - (@© - (B
@® -©)-®»
®(@©) - (B) - (A

@(@®) - (A) - (©
@(@©C) - @A) -(B)

(A) Though these technical arguments for barefoot
running inspire debate among runners and
scientists, the pleasure of barefoot running is
inarguable. Try running barefoot through soft
grass. The muscles and tendons in your feet will
feel joyful and you will understand why children
kick off their shoes as soon as their parents look
away.

(B) According to barefoot-running enthusiasts, modern
running shoes interfere with our natural running
motion. By providing artificial support, shoes may
encourage weakness and loss of muscles that
normally stabilize our feet and legs, thereby
increasing injury risk.

(C) In addition, shod runners tend to dissipate energy
by landing on their heels, whereas barefoot
runners typically avoid the shock of heel strike,
landing on their fore- or mid-foot, taking
advantage of elastic energy storage in their
Achilles tendon and arch.

* shod: 412 412 ** dissipate: 2014 Af2t2|| SiCf
*x% Achille tendon: oFZ2{|A7A
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Numbers obtained by measurement are always
inexact. There are always inherent limitations in the
equipment used to measure quantities (equipment
errors), and there are differences in how different
people make the same measurement (human errors).

What type of play is the most appealing to
preschoolers, those ranging from three to six years of
age? Role-playing games in which the child acts out a
situation or imitates a person.

(A) Counting very large numbers of objects usually
has some associated error as well. Consider, for
example, how difficult it is to obtain accurate
census information for a city or vote counts for an
election.

(B) Suppose that 10 students with 10 balances are
given the same coin and told to determine its
mass. The 10 measurements will probably vary
slightly from one another for various reasons.

(C) The balances might be calibrated slightly
differently, and there might be differences in how
each student reads the mass from the balance.

uncertainties

Remember: always exist in

measured quantities.
* calibrate: (A|17] Soll) =22 OH7ICt ** census: Q1+ 2Af
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(A) However, as the role-playing game begins to
evolve, the focus is shifted to the relationships
that adults establish among themselves. Children
then use the actions performed with objects as
guidelines. In other words, children become more
interested in the relationships that exist among
human beings and begin to reproduce them when
they play.

(B) This reality that surrounds the child may be
divided into two spheres: that of objects and that
of human activity. At the beginning of their lives,
children concentrate their activities on objects and
on the actions that adults carry out with these
objects.

(C) According to psychologist Daniil Elkonin, in this
type of game, the major influence is the realm of
human activity, especially work and relationships
among people. Therefore, the child is precisely
trying to reconstruct these aspects of reality.

* realm: (25, 2H4J)) %
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Many people lack a clear image of their bodies and do not | AlHflofl Est ‘o] =to] U QL5 Holat e Zolmr. offY
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take very good care of themselves. You’d think people - o o S onE

) ) ) ) 717 i 22|= F82F FEAES ot FAHLA B 2 AR Al

would have a fairly accurate picture of their own bodies. HE| A2 Hhe o BUCH T3 28 D 2Ll HE o]

After all, who is more familiar with our bodies than XM Qa|7t mfetat gl Ald|e] o|n|z|= Alx|et UR|GH| HLp=

ourselves? Each day, we spend an enormous amount of O Adaflof| 7t7kg 2olet. g 712 28 o R R2[9] AlAI7H A|
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time receiving messages from our bodies, bathing and A5t 910 e27h mefstil 9le AlH|of oln|2| S 24T AEHE
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grooming ourselves. But we have blind spots(P) as well, so
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that our body imageonly _ (PB) rather than o] Eo{7te Af2tx{a 23| JHHol
= — [=] o T -

coincides with reality(PA). A major reason is that our |of| D2 = Z45ko| 9/t

bodies are constantly changing, and there is a time delay in
bringing our body images up to date(PB). Each of us tends

to hold on to more or less outdated body images(PB), such

as the aging man who has difficulty recognizing the

wrinkles in his face, his thinning hair, or his sagging

waistline.
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The dominant paradigms in academic computer science(A)
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computability(A), rather than usability(B). For example, OFLCI T AYZFEFG, APAAS 0|72 BEO. Axfst

the ACM Task Force on the Core of Computer Science
claims that all the analyses of computer science are

a
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mathematical(A). | find this view(A) much too narrow- jj:-l:j:oi 05_’55 e ZLl—:tjj:oi Et;fifﬁ?
minded to be helpful, and in fact it does not withstand fze T_;Z_:—Zoljr 131Lr:31|j, E'OTH'%‘:L Lj Oi
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analysis. But there are whole subfields(B) of computer

o|2H 7|¢tg A&

science, such as artificial intelligence, computer-human
interaction, social impacts studies, and parts of software, g
where mathematics(A) cannot provide all the necessary
analysis. The social sciences(B) provide a

theoretical base for studies of computing that examine or

make assumptions about human behavior.
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a high likelihood of taking over nearby fields, presenting

serious threats to the ecology and economy of a region(P).

Investors in the fast-growing worldwide biofuels industry
naturally reject such horrible scenarios(P), but the risk(P) is
areal one.

* reed: ZCH

(@ face the unthought-of consequences
@ have the unpredicted positive effects

® contribute to the advantages VO Ca b u la ry

@ tackle the expected food crisis
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The changing nature of holidays was reflected in the I =
social groups taking holidays, and in the distances(B) which o

people were prepared to travel to holiday destinations. One
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of the major demand changes was the increased availability
of leisure for a wider group in society. Rising real incomes,
paid holidays and growing tendency to demand foreign

o
. L . MAZE Z1I2;<f MA o 2 8E S|=8tof mh2f AfEo| o & 2
holidays, or a combination of these, were important and

continuing factors stimulating international tourism
demand(B). These factors were not simply economic
determinants(A) but also social(B). As the world recovered

from the Second World War there was growing evidence to = ot & = 710|21Er.
indicate that people were spending more time on leisure
activities and on travel(B). These tendencies were reflected
in the protection that many people gave to holiday
expenditures(B), these expenditures being
(B).

* determinant: (Z2%) 22!

( the first thing to cut off during a recession
@ the last thing to give up in the face of income changes

@ the last thing to set aside during a financial crisis Vocabu [a ry
@ the first thing to abandon due to economic uncertainties
® the first thing to ignore when travelling abroad 1. be reflected in 1. ~of| gt =|o Uef

2. demand 2.489
Shean.T’s Comment 3. availability 3. 027154

4. tendency 4. 7%
14T F7HoA%Y) #H2lef Bzt

i 225
TR — B2IB). 23 ofeol ol S, o stimulate HAUSES
‘,these expenditures being the last thing~> 017 |= -251-8-01 E(412(%h) 6. evidence 6. 57
M2 ZHRAZOICE 5 of $40 FAIESA SR 2ot AYstE 7. expenditure 7. 2%
L7l ol 2|& B T=4Q] 20{L I 7| Qtgk(the last thing)!' the last
i ~of| 21045

thing® 'O1A[2fol| o SU7polLl, ek o & Rebate g opops | O Mefaceof 8. ~ofl HHsto
Lo 1oLt 2936t 9. 9.

10. 10.
2. 25

=0 11. 11.

37 1A Al AT A R A (]

12. 12.

SEH7| Al A F2] 52 AED

@ 77| S hEoll L7133 ) (L) 13 13
® afieofgl Al FAIZ 3 B 74 () 14. 14,

14
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KISS Logic £7I A
5. ohg gi7o o2 TR 7MY HET A4S 1EAR M2 CH2 Oja|= M2 CH2 HfAlo 2 E2(2 poct AlZa} 23|
H2 QMoo 42| T 7kR| M E = iR 2THEO| A &
Different r-nedla aFcumuIate their audiences in dlfft?rent Af Z ey B Ao|ct oiX[OF ZTHS 5f HE 0 E St %o| L A2}
ways. In print media, such as-newspapers and magazines, So| gl Cf, of|= Sof Cu ol AlRC W0 of Huf = of
one . m?asure. of success |-s the - actual number of o] Eat} /i o], ‘People’Zt ZHS OfF A2 £2 oF Bt of
:)hubllcatlons dlstrlbu;[led, O; cchIatlon. ]Ic—lowe\;elr, r:ore 5 Bo| L £2pr} Ol AE OJC, TeHM & Exp(A)L HrE &
an one person usually reads each copy of a publication; .
P Y pyorap 4 Bol7| o 5 B3t (A)olck. w2t QIMoEIol ey Sas
for example, most newspapers average two readers per )
. . . QUahigl fpl g, Z2 ()= 13 (U4he) e 245 ¢
copy, while certain magazines, such as People, may have N
. . . 2 AHE2] folet of2fE 2 2TE T 2 S ol d= ZAE
upwards of eight readers per copy. So the total audience is
. . - . E015017| & o7 thEoll 2 £ BHE HHE 4 HCOF O B
the circulation multiplied by the readers per copy. Thus, in
. . . Lo . Zo|ct,
print media, the circulation is the number of copies Relet
printed(A), while the audience is the number of persons(B)
who read those copies of the publication. Because you want
to attract more than one reader per copy of the
publication(A), the number for the audience(B) will usually
be
(D smaller than the number for publication
@ smaller than the readership
@ larger than the readership
@ no more than the number for circulation
(® larger than the number for circulation Vocabula ry
1. accumulate 1. £Hofct
2. measure 2. 4%
3. distributed 3. 75
4. circulation 4. Thof £
Shean,T’s Commentt o I
5. publication 5. 1=
1A% B=nxA. 252(usually), B7} ABC}E| 37ct A, 6. multiply 6. &5tet
7 7
oLC}-
2. Q% 8. 8
M ZTtE 48} RChEh
9. 9

@ =2f - EC0f 2THE )

10.
@3t 420t AcHE L) 10

d

d

® YA HCE 32| T, LR of 2atsich) 11. A,
* the number for the audience = the readership 12. 12.
13. 13.
sEOL 14, 14,
15. 58
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KISS Logic 27| off A
6. F012 = Cf3oll o[ofH F2of &M E 71 HHTHAS N EA[Q. Harvard 2| Andy Baron| &£ 2 o|&0{2| 2|22| oALof|A{, Al
AolMEE T 47712 Q| ofolSof A & RThe| gret & SARIE

In a recent study led by Andy Baron at Harvard University,

9| ARIE Bof RO, TF [T Ao, Loy CRE S
three- to five-year-olds were shown pictures of two groups A|CEO. WIZHANO|ICE GF A|SHS. ARLIZES B AL 2jE3f 2ES
of cartoon characters, one colored purple, the other red. 0)0 7|1 74T} 7+0 ‘HMSI A2 P|oF CFZ AITES CIE ARLS

) . = & A4 22 'F2 U'S Jch ofo|E0| M2 Aol thEan M
(B) One group did r(.)tten things su.ch a-ls bre-ak toys and 2 Ch2s| WESH o] SAISES (3t S of, TE(ofolS
cause car crashes, while the other did nice things such as © JE(Ukgt 4 SAOIZE Yol ATk YKL Hofste 7 2|
help others. If the children merely saw these differently :ko_ﬂ:e _LX D? O°O°5“ = . ';;: oanoTzo ;;“OE::
colored and differently behaving characters(A), they didn’t ASUEL BRI ofelZell 2 & AT olgel FotxiarolaS

seem to assign them a group identity(B).
(C) But if they were given names(B) for the two groups

Z
F
O
I
3
nn
rlo
=
[
=}
w
e)
o
|2
mjn
rlo
Hr
N
XN
dy
rlo
>—
el
o
nn
S
kel
—Hr
N
r
L

ARSI E WA o3t ThA| HatM, T LtololM &, & 3
w 4

(“These are the Nifs”, “These are the Lups™) they quickly =I5 e ) el SR SR M ek s e
figured out who were the good guys and who were the bad UWAE et TMEM 2H5H .22 ofA12] = 230 SR Y
quys(B) T TS0l o5& 7HRIZ =2, otolg2 g Atole| 2fo|& LA
(A) In other words, at that age, the differences in the Sl 250l M 2 CRE ol &3 /Uths 7S olsHREr
appearance of the two sets of characters(A) (purple versus
red) were not automatically seen as cues to group
membership. But once the groups had names(B), the
children became aware of the differences between them and
understood that they belonged in different categories.
* cue: THAY, A
Vocabulary

O @A) - (©) - (B) @@®) - A -(© o _
@) - © - (A @© - () - B) 1. assign an identity 1. g#rgs Fofatct
®(E©)-®-®» 2. figure out 2. YofLhCt

3. appearance 3.9

- 4. category 4.3

Shean.T’s Comment

5. 5.
* (B)ollM (C)& 'goiZh il not A but B *=2|, 12|17 (A)ollA] in 6. 6.
other words(CHA| o) 2 o] & 2ol | 8ol &4! 7 7
ge o 8 °

9. 9

10. 10.

11. 11.

12. 12.

13. 13.

14, 14,

s 15.

16
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KISS Logic 57| off A
7. 57011 2 thgoll oo o 2 MR TP AR g nEM L. gha o] F{LE| 1}Slof|M 2| X|HHZ{Ol o|2 E2 7|4 ZHEIIEo|

The dominant paradigms in academic computer science(A)

o
ArEEte] Al £44dE ofslists ol =50l =] ¥=H, o=
2. A

do not help technical professionals comprehend the social

o S Mo|
syt - - - L (=] = k|
complexities of computerization(B), since they focus on _ _ N
. - SofHolatn FATICE, Ltz of o off AF 5| HYSI &
computability(A), rather than usability(B). For example, . B o -
the ACM Task Force on the Core of Computer Science ? S B et i A A B S s
claims that all the analyses of computer science are EI%] FRCHESA Bol md S0 B K ES 0. A3l &
mathematical(A) Y A% BE Yo H7L 4500 BE Wag A MY 4
Ue Aolch 2Lt IFA |5, ARERr U7F 7He| T Ak, Atgl
. . : . ZodgF o4l g A 9llo ojz{ Hole} Zto| HEE{ 1}GHO]
(C) I find this view(A) much too narrow-minded to be 499 27 1=l fllotel ofaf ok dol HHE 2=/l
. . . . 2 05t 5te| Hofr}t 9lr|, of7|ofjAM= ATto| ZQSE O E HAS
helpful, and in fact it does not withstand much scrutiny. SR Stel 2o Qs cA7lolks a8l Hatt BE 243
. . . . . LG A At ALG|D}GHS O|7F GHE LS XAV LF O ol =2
The lines of inquiry where it might hold are those where 152 o Qlt Atglatel2 17t isS 2ASHALE ofof el 27
. . - St AT E|OJ 12 O|F A10 S HFS pnke
mathematics(A) can provide all the necessary analysis. She RTYUTS AT BUARU 0|2 |8HE MR

(B) But there are whole subfields(B) of computer science,

such as artificial intelligence, computer-human interaction,
social impacts studies, and parts of software, where
mathematics(A) cannot provide all the necessary analysis.

(A) The social sciences(B) provide a complementary

theoretical base for studies of computing that examine or
make assumptions about human behavior.

*ACM: MIA| 2|22 HHE FoF AY s THA|
25

+#2 | Vocabulary

** scrutiny: &

D@ -©-B @B -@®-© 1. dominant 1. 2]
®@®) - () -M® @(©C)-@® - (®B)

2. comprehend 2. understand
®(©) - B - @A P

3. complexity 3. 544

4. computability 4. AhtsH

5. narrow-minded 5. ZA[FQ!
Shean.T’s Comment )

6. withstand 6. A TITH(2lH)
*HIZbEA2E 23, M EA2E 0t 2RO AB JHE oy 7. the line of inquiry 7. ZAFA(E)
(T}, At vs. Atslatel) B W7 oA AR QL] =21 B 7|2t 8. hold 8. 9 moict
Zoj2l ZoflM 221 AZ H|AIGHE, (C)OllM Z|A|of 'This view' 2 AS
7122, )01 BE HAT S, (Aol 24 BE 241 Fgeh a9 subfield LS
A& 2}5HE(The social sciences)' 2 = = 72/o| o5 7t ALY, 10. complementary 10. B g+l

11. make assumption 11. 27sict
T B
H2 O, 12, 12.

13. 13.

14. 14,

s 15.
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KISS Logic 27|

8. Zof|

2 Chgoll olofd 2| MR 7P HHTH A S NEA|Q.
Negotiators who are planning on bargaining with a friend

or valued business associate may feel reluctant to drive a

hard bargain for fear of damaging that important

relationship(P).

(C) By engaging an agent(S), such individuals can put some
distance between themselves and the other party, thereby
avoiding some (but not all) relationship complications(S).
(B) Consider the case of Veronica, an office manager who is
considering buying a new home closer to her office to
reduce the length of her commute. The home is being sold
by Tony, a colleague. To avoid straining her relationship
with Tony(P), Veronica engages a real-estate agent(S) to
represent her in the upcoming negotiations.

(A) Because the agent is not a friend of Tony’s, he’ll be
eager to press for the best possible deal for Veronica and
will handle all the details of the negotiation with Tony’s
agent. By using agents(S), Veronica and Tony won’t have to
deal directly with one another on the many details of the
sale.

* commute: 5

@A) - (©) - (B
@@®) - ©) - A
®(©) - (®) - A

@(®) - (A) - (©)
@©C) - @A - (B

Shean.T’s Comment

* 10| H A

2

=S % (C)ollM Psel

PS2 S afi3- A ot3 Zcf.

| s |

ofzl 2 A& 0|2 (B)2H (A)IIM o]

=y
H

rlo

GH.
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U2 70lck, AH12 Tonyetel] 2ol
Aol 2thl-g

O:

b
El

AT 54

|5tz rVeronlca— totE o
ajol QTonyQ 2137} o[ B & VeronicaZ 2o
Qla 9F8FS 7hatn Alof B Zio| T Tony2|
AFEHS C}E Zdolct, 2|18 &h5to 2 i

NEWLE

ro
ofr mjo mfo

N
=

g
)
=

=

|_|_
Veronica2} Tony= 7 o{o{ o]
227t oA = Zo|ct.

oro
LS

off M2 21 Y

Vocabulary
1. negotiator 1. %47t
2. feel(be) reluctant to 2. ~517| & 7{q5iet
4. drive a hard bargain 4. 723t 842 ol x|t
3. party 3. FARRE Y
5. complications 5. 245 24|
6. strain a relationship 6. UAE 7I1AA|Z7 |t
7. press 7. st
8. 8.
9. 9.
10. 10.
11. 11.
12. 12.
13. 13.
14. 14,
15. 15.




KISS Logic 27| off A
9. 29| T 5o Bot, Fotl FHo| Fo{7p7|of| 7HA -G X2 37tote AYstE Bigtohe Atgl 29| 258 dQlojc), £&2
DEALQ. HEHRU A 2l AtS| = 2HIF2| AFE] 2F ZH|E A 2HBHe| A7
700 B /It A WAl fIsiM B oS Lot A
Eventually, farmers adopt the same attitude as many Hefote 58 22 HE AU 7IFo| fIh AITH &= A 22
farmers in industrialised nations who see producing food APUE L8[t FEol B Hef. e sREE HE SR
. 2 . HE{o| MEZo|of AFS Z|EHGIAH| G 2L H a74olab ] of7Ick Ak
simply as a means to make money(B), lacking any religious wEle] dEolo] &S ARl off F= vf2 7olatn offlet. 4
- Yt 2T HEXRY =8 & 2g4 FUERICE Ao &5
significance(A). det= ol 5 tE 284 24 b Aol 555
2 A AYAEE ofR WA 207t Gl Thed| = B £
2AM of7| s Abgatel Liate| 2 SRS E2 EE S FTICE O
Increasing commercialisation is the main cause of .0 Aol M ZYHE B[ 2, £OF Fi k 7[A|Lt 2ol EL A
changing social structures. ( @ ) Most traditional rice k2 of7 | /3, AENA|S] Q| LHoflA] Usr|HCh AYEAH|IE =
growing communities(A) organise their society and Z5tn ZAMTiCt
festivals around the annual cycle of rice growing. ( @ )
Farmers who are growing rice for profit(B) rather than for
lifestyle(A) are less inclined to spend resources such as
time, money and rice to celebrate traditional religious
beliefs. ( ® ) Traditional farmers(A) see rice as a gift from
the gods(A) and the very support of life. ( @ )
Commercialisation(B) breaks down this traditional
culture(A) bit by bit. ( ® ) They come to see a successful
rice crop as being the result of spending money(B) on VocabUlary
fertilizers, pesticides, machinery or irrigation - 1. significance 1. Afelat
manipulating and controlling the ecosystem(B) rather than o
S _ 2. commercialization 2.0[¢
working within its confines(A).
* jrrigation: 74 3. profit 3. ~5h= F7ol /ot
4. be inclined to 4. ZuHel
Shean.T’s Comment
5. religious 5. 524
* OFF ZF2ote 4 4, =2l Hofk 28 ofg EAfollMe 6. fertilizer 6.H|&
£ vs. A/Y'S ABE oA, 20| ABE TG £ LH2{ A . .
<] od 2 =] |_I_ [e} | = f :1 = H :i :I 7 manlpulate 7. —71\—?5‘U|'E|'
of Gttt 12t 58 F Theyol| ot IZFsoF o111, of They&
money £, & B Z21d|, o] They7} A% 22+2| Traditional farmers 8. confines 8. 5
£ ot of Z-5! 580 40| F017toF B 5 850[ L& & 0. 9.
ULF:)
10. 10.
T2 . 11. 11.
12. 12.
13. 13.
14, 14,
s 15.
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KISS Logic 57| A
10. 22| £502 wol, Zo{il 23| Soizprlof 73 A 2 ofo|e} 2 wf ofefsio] Yotz b 2 ZZot|RCHs Hote
2242 22 BUHE 74 uislet. ofol 52 I Sof e ofjAlx[ol of

The chances for a successful response from a child increase EEF3) =t o il SLU T=
. . N CiCPEFS of L& E| &lCt 1 ofo|l= B2 3t Tk 7ol "igk A3
dramatically when an adult says, “Please close the door. gtfets ofrS 22l 2o 2 otels 25 % T Aol v Alst
2| 42 Wsol2tes AE olstoiof o=t 272 £5] ofglotolE
. oi|A| olal5t7 |7} ofFCt. ofo| 28 E /g5 A3l BiES-F Bl 7t5
Learn to express what you want(B) rather than putting the ) - ° e L_° = °
‘de ofgol| ‘BE L Holx@olrty Yy o 4o &

emphasis on what you don’t want(A) when speaking with a

73tk ofA| 2 oto

|
child. ( M) Children are highly responsive to the messages (ofolof#) A2l ate 1 R“élr o1m—; ol I74*( Please

they receive. ( @ ) If an adult says, “Don’t slam the close the door gently.”2}= 2o| 2302 AFLE|D 9Jcie Z)S
door.”(A) the child listening hears the phrase slam the door, o|alia}7| /A of £1A| sHZEC,

with the word don’t in front of it. ( @ ) The child must
figure out that slamming the door is the undesirable thing
to do, which is difficult(P) to comprehend, especially for
young children. ( @ ) Now the child has a visual image to
follow(S). ( ® ) The words spoken fit together well with

the request, which makes it much easier to understand.

* slam: Zf[E[] Eet

Vocabulary

1. the chances 1.7+5%3

2. dramatically 2. 207
Shean.Ts 3. put the emphasis on 3. ~ol| ZF2HE &t

* 4% YRS LHGOIRI, AB, 1 40f PS7E Qolof ot & | 4 responsive 4t

22! 5. undesirable 5. HfE2|okR| of2
cre @ 6. fit with 6. ~ofl So{ZTt

7. 7.

8. 8.

9. 9.

10. 10.

11. 11.

12. 12.

13. 13.

14, 14.

15. 15.
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KISS Logic 27| off A
11. 2o Z et3of o|ofH 22 +ME 7HAF HAHTH AE nEAL. Charles 2A| 0| Edward Stillingfleet & wof|| ZZol Hng
mh of 7t A D E (F2) 9Lz & Eo{HQtch Ot ckE
King C.haTrIes Il asked Bishop Edward Stillingfleet Why., o ADE T ghAr Zu| o] ApEHCtn I Sofoict
when Stillingfleet preached at court, he always read his StillingfleetS Sfof| o ZQAlo 2 zthlo| 2oiS Gtafjobat=xz|2
sermons(A). ST ARE|of G0l FF 7He | s WE e A TS
CRL “ZR8SHCt o 3T Holl T gl ZoAel ehSoll 8717+ 487
(C) He had heard that when he preached elsewhere he . Co - S
oMl 2 = 27|k 7R HEE siE E2E =% 2

always delivered his sermons without preparation. } -
- . . . . Charles olAH|(H!) 27t 3ol 7t B2 7HIch= Aol s
Stillingfleet explained that awe of the king made him afraid

. AO'I QOH_IIZ_JLQH UI—}\I- I-_]o“)\-l d jo (22 o|%1|5 oo l:l_
of forgetting what he had to say(A), so he preferred to read o o 2=(E2) S 3 EE fM
i . Charles 42 “Li= JEof|A & 2t Ja|p {2 0k 59 o7
when he had the royal family in the audience. ¢ t ol |s 213 2|0 Ue = 87
oA 250 YFS Hohe|7t Yulshe "t Aol EgHet

(A) Encouraged by the king’s favorable reaction to this
polite reply, the bishop then asked if he might put a
question of his own. Why, he asked Charles, did he always
read his speeches to the House of Commons(B), when it
could not be that he was in awe of his audience(A)?

(B) Charles replied kindly, “I have asked them so often,
and for so much money, that | am ashamed to look them in
the face.”

*sermon: Ad1 ** awe: 7324

DA -©-B @B -®-©
@B -©-@A @O - @ - (B Vocabulary
®©) - B) - (A

1. preach 1.4 ustct
2. preparation 2. 34|
3. favorable 3. 5ol
Shean.T’s Comment 4. polite 4 223t
= olof| Yefolz|at, HolA0l ABZE Fof. ¢ ool g e | Sawe S T
olF, ot YollM S HE olfE A 7lolA AB EF3HAL (B) 6. 6.
oA themo| ‘the House of Commons'E 2H=LCh= 74 & flexibility
£ A UBoliM AZatof Fiot, o|H HUYPANY| Fe B2 ! !
L7t Hek of|E Fof L2t o] 52, 1 qfe| Atgo| e 27| of 8 8
Hol|BE, theye = F¢= Wt 9 9
cre @, 10. 10.
11. 11.
12. 12.
13. 13.
14. 14.
15. 15.
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KISS Logic 27| off A
12. 39| 5202 wof, 2021 BYo| Sof7}7| of 7|3} xct 3 Sopa ARl BE olAtAS Afe] WSS Fetis] H3IE o
2 1242, ol oftict S5| 3 WES 3 £ sto| AlRtS0| AlZte| £

In contrast, collectivistic cultures(B) such as Korea

emphasize social harmony(B) over efficiency(A).

Cultural messages shape many communication behaviors,

and listening is no exception. In particular, listening

t
LS =2 0O [ =
behavior appears to be affected by how people in a given A BH2{E AlctRo|dol Batl 59 AHCHS AFS|A BHere 7t
culture think about the importance of time. ( @O ) In 23 o2 Sofo| AfFEL RPAIS 0| HH|TEO| 5t HH o2 B}
individualistic cultures(A), people often think of time as a 2to| m|A|z|9] ojo|& otz 2l &5 H|giofXol SHEat X5
resource(A). (@ ) Americans(A), for instance, commonly AP} AR chajof] Mgt o5 7| 89lct.
say that “time is money(A),” and they think of time as a
commodity that can be saved, spent, and wasted. ( @ )
People in such cultures typically place a high value on
efficiency(A), and they expect others to do the same. (@ )
They value direct, straightforward communication(A), and
listeners become impatient with speakers who don’t “get to
the point.” ((® ) As part of their listening behavior, people
in these cultures often pay close attention to nonverbal VocabUla ry
behaviors and contextual cues(B) to determine the i aelllaarraic 1. 2jckzo|z{o]
meaning of a speaker’s message.
o 2. no exception 2. 9|27} ofL|ct
* collectivistic: HTHHUANF2A
3. individualistic 3. 7l F- 23l
4. resource 4. A
S']‘B@@IW.TS Comment 5. Commodity 5. }\Ol-%
*7HQlvs. The| ABE L7 4 Sl ofF Rt EAolch A R 6. place a high value on 6. ~oll &2 7t2| & &Lt
A2 A|Alofol| BIZF5IH A4 o|o{ 2Ltz OFx|2f 55 Fofk{of B LA ) - _
o= - B 7. get to the point 7. Al Lottt
8ol Lt = 4 ZRloty, 017 FHZ FoAH =70t
8. nonverbal 8. 5oy
He O 9. contextual cues 9. A T
10. 10.
11. 11.
12. 12.
13. 13.
14, 14,
s 15.
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KISS Logic =7I A

13. Foi2l 2 chgof o[l =9 £M2 7MY HET AS LEAL. 2 EZUL} Bt
o

Recorded music and radio suffered through a love-hate Q Hf£0 ato|H 2ojo| = JpsAfo| ofF BrOfCt G1x|3F 0742 H
relationship. On the one hand, they competed against one 20| alo| £ Qlo|9] 1 Bf|FE-20t9| Q|4 oA nt Z2o| FHA |
another(A) for the entertainment time and dollar of the tiM B|ZEL0te o Ha| M Li7}A| E[Qict o] 7L JpT Hixe
American public. %o 2 o|ojHet. FHIGAER 2tr| 2 BrE=o| 2t Ee| JRHE

& &0l Ex Aol BF 3 D52 2159 42 Bire 8o
(B) Early radio broadcasts were most likely to be live 2 O7IHIR| Of2" 4o 2 TYAISHCE, CHE FHHO 2 712 2t 4159
performances. This, however, was an expensive pursuit and, MER T2iE 2T FagHat THEe4 89| 2| Fol| T S41T]
as the availability and quality of recorded music improved, Aot 2tE| 2 &= Atole] Pigol B Ho{:Z Ro| gl 2+
recorded music became more widespread. OFRUC. O A2 Bt S T BetE R BA| 22 I oy

(C) This occasionally led to legal disputes(A). Record

companies objected to radio stations(A) playing their discs e
on the air, which they clearly labeled “not licensed for radio
broadcast.”
(A) On the other hand, it was free publicity for their new
songs, so the protests(A) were often faint, as
negotiations(B) between the record companies and radio
stations regarding the payment of rights fees would
ultimately show. The industry would learn to see radio as a
strong complement(B), eventually going so far as to pay
radio stations to play their music.
Vocabulary
A) - (C) - (B B) - (A) - (C _
O @A) - (©) - (B) @@®) - (A) - (©) 1. compete 1. ZAsict
®@®)-(©)-M® @®@C)-A -6
®(E©C)-®B-®» 2. availability 2. 087573
3. legal disputes 3. 814 24
Shean.T’s Comment 4. object to 4. ~of| Bta}Ct
. . [} S H
* 2| 3.C g0tk afc|oof “TAlof chgt ABolct. 44| Wotei apg. | O Tree publicity >TESE
CH7HA), ZoHth(B)2ts A9 Hehe A= Al S oIt 6. protest 6. T2
7. faint 7.5]05t
H2 Q.
8. negotiation 8. @
9. complement 9. Bty
10. go so faras to v 10. AR|of ~517 |72 Biet
11. 11.
12. 12.
13. 13.
14, 14,
s 15.
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KISS Logic 27| off A
14. o3l Z ChZol| o[ 29| +ME 71 ARt S N EA Q. 27t 4 U= E EfofStciH, of a5t Haghte 22|
Yat g Afolol| gt Fo| AR 7| &5 el =712 Fots WHE T
If we are born to run, then why do we need running shoes? 2|7| 25t 2 =5to| 74x|of| 0|92 #||7|Gtct, oHeEl 2 tha|z|o|
Why put a layer of spongy technology between our feet and St 2|2|2t50f o|5}0e, Fio| & SR Qa|o] 2fd AL 2|y &
the ground? A growing barefoot-running culture(B) Atof| 2|2}S FCf, ol2X o2 2|EHE GHE O 2 M, AlHFL QHl{ o
challenges the value of running shoes(A). 2 22| o Wit cf2| & FYTA|Z e 252 stet 24HF 2T
£ 010, 02 Qo B44YHE =Y 4 Uch Al ct Al E A1
(B) According to barefoot-running enthusiasts(B), modern 2l A2 LEBRE 2R 2 of| 2| & ZofX Af2f2|A| of
running shoes(A) interfere with our natural running + B0l Sl g of, Qlitk 2 T2 AR ol offE Ee e
motion(B). By providing artificial support, shoes(A) may U B2 = 2r|5o] ofZ3| A2t futefo| @ Zot & Fof A{4f
encourage weakness and loss of muscles(P) that normally H BPIOIHR|E ol §otod BE UHERIC! 7tz = EfAS| 345
stabilize our feet and legs, thereby increasing injury risk(P). W2|Sict 25ote YE(E| & FE) U3 oHz|E 23| O
(C) In addition, shod runners(A) tend to dissipate energy(P) 7| mgoll, W2 Fols Aol FrI7] 882 £ 4 QU W=
by landing on their heels, whereas barefoot runners(B) T el Aol ol e =Ae FRle ARt ARt Afolef] =
typically avoid the shock of heel strike, landing on their S FF7IIE, S E TRl el 7 32 =2e] Pt giet o
. . . Htz2 HEplQ ZdHES o|z|z{z| Bhed Hatb ofg{H ol Hiof| ol 2.2
fore- or mid-foot, taking advantage of elastic energy 42 FEMZ S olRMal g Foofetzel ol Sle 25
. . . 1} 5lEo| 7|8 £ LARA Z{o|n, oL Hoyt L7182 E3|z
storage in their Achilles tendon and arch. FeEol 71E $A =7 2, e £ 22t wd e FalA
. A Oz} Qff ofelofo|7} HF2 X} zpAlo| AlHFS HlojH 2| =2|E ok =
(A) Though these technical arguments for barefoot running P2 of oflofolh 2 AF ARSI AIFE HoAE 2EAIE T %
L " Zlo|ck
inspire debate among runners and scientists, the pleasure of
barefoot running(B) is inarguable. Try running barefoot
through soft grass. The muscles and tendons in your feet
will feel joyful and you will understand why children kick Vocabular
off their shoes as soon as their parents look away. Y
* s AHFS A9 ** dissi s S0z At2FR GIC =
shod: AIH2 412 ** dissipate: Z01# Afaf2|A| St 1. layer 1.2
*** Achille tendon: oA A
2. barefoot-running 2. O
®@A) - (©) - (B) @@®B) - (A) - (©) o
@@ - © - A @ - A - ®) 3. enthusiast 3. FHT ofl5t
®©C)-®B-® 4. interfere with 4. ~% "fotiotct
5. artificial 5. 21Xl
6. stabilize 6. QA7 [Tt
Shean.T’s Comment: o =
7. take advantage of 7.~2 o|&sict
* %% £M % stk AB2| ti4d g (B), (C)7H] olof.1, (A)e] 8. inarguable 8. =42 oAt Gl=
M oI5 ol=tt 7leH =S 2 ARt otRalots =2|7t of 9. kick off 9. (A1) Biof Sz |ct
+ ZCt
10. 10.
T2 Q. 11. 11.
12. 12.
13. 13.
14, 14,
s 15.
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KISS Logic 27| off A

15. 3017l Z CHZof o|ofH Zo| +ME 7MY AT S N EAIQ, 270l 2loff Aot 2| = A HEBIR| odtt. = S4 ot | Ll
AFEElE AHlolls A tiAeks T APE (B F), ME CHE

Numbers obtained by measurement are always AtZtSo| BT 242 s o xjo|7t QIEHQIM 2.2). & 7He|
inexact(P). There are always inherent limitations(P) in the 22| 9 712] o Bo| GHAMEO| 5ot X2 HFp J74o| Ajafke =
equipment(A) used to measure quantities (equipment Holate ahe ELctn 7H3ef Hat O F 7 o 32| = ofotE of
errors), and there are differences in how different people(B) 2 712| o| F2 ME 2 FH CtE Jo|ot, 3o 2FM CtEA =2
make the same measurement (human errors). of BiHA QU 4 U1, Z7he| afo| 3 ollM Ak = Aol
2fo|7t QU 4 STt BAISkEE ST ol T4 2 Aol 24

(B) Suppose that 10 students with 10 balances are given the SICh 3o B W2 £9 e Ml A £ BE o TR 0 R E
same coin and told to determine its mass. The 10 SHIGHCE ol & S0 TF EA|0| §F HEGh QIS A YR Ee FHA

measurements will probably vary(P) slightly from one
another for various reasons.
(C) The balances might be calibrated slightly differently(A),
and there might be differences in how each student reads the
mass(B) from the balance. Remember: uncertainties
always exist in measured quantities.
(A) Counting very large numbers of objects usually has
some associated error as well. Consider, for example, how
difficult it is to obtain accurate census information for a city
or vote counts for an election.

* calibrate: (H|7| Sol)=22 0i7|C} ** census: QI ZAf

DA -©-® @@ -® -© Vocabulary
®(@B)- () -®A @(@©C) - (@A) -®B _ 2240 2o oo
®(C) - B) - (A 1. obtained by measurement 1. %2 551 4o

2. inherent 2. Lzl

3. quantity 3%
Shean.™s Comment

4. mass 4. A

" %3 £4 3 oit. 702l 3o Pol ABZ HolF L, BOIM | 5 vary 5. Crorsict
oAl £, (C)ollM BT cllAloll CHEE AB(balancess At the2 FALA
. 6. 22

= A E), (A)MA 'as well(HA], E3H'S E5HAZL of|A| 2 OFR 2| 6. uncertainty =TEe
She BA|. A4S Al ofF gt 7. associated 7. A=

8. vote count 8. £ A
£hO

9. 9

10. 10.

11. 11.

12. 12.

13. 13.

14. 14.

15. 15.
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16. F0{7! Z CHZof o|ofH Z2| +ME 7MY AT S N E2A|Q, 3MlollM 6M[2] Lojof] o| 2= 2|3t 4 ofo|ZofA| 7t oAl =
o] R2 FUYUTN? ofo|7} oftH 4% S HUSIHL o AFHZ &
What type of play is the most appealing to preschoolers, LH LH= ©48+2 zo|o|c}, Alz|akzfel Daniil Elkoninoi| 204 o|2d
those ranging from three to six years of age? Role-playing 95o| & o|ofA] F& OJTES F L 7{0 0|7} hE 0| ojojo|n{, Eg|
games in which the child acts out a situation or imitates a Yt AtE AtolofiM] YojLt (RI7H)A|EL. 731 oz ofo|l& &
person. Alo] of2{3t 2012 2 1AISIE{ 1 By L 2ICE ofo| 2 FE2{Mtl Q)
o2 PR & Yo L o Qe 2 E2 *f%ﬂl TGt

I.

(C) According to psychologist Daniil Elkonin, in this type of 27t 50| Jolct. oto| 52 AYel 27

= [ [ =2 = %
game, the major influence is the realm of human activity, ol YZAI17|1, o2t AtE-2 71R| 1L of2F0| Pot= POl UE T
especially work and relationships among people. Therefore, Cf. 32t HS 5o|7F YA 3P| AlRfgo| mat 2342 of250|
the child is precisely trying to reconstruct these aspects of M= hofl 3ote HAIZ FALICE 1o ofolS2 Atz S 7RI
reality. ol W2 7I0IEaQlo 2 AECH ChA| Toll, ofol& QIZF AL
(B) This reality that surrounds the child may be divided into olof| Z2i5H= LAl of A2 Z4A| =D 2H4IS0| mo| S Tl O
two spheres: that of objects(A) and that of human REA)ES | At
activity(B). At the beginning(A) of their lives, children
concentrate their activities on objects(A) and on the actions
that adults carry out with these objects.
(A) However, as the role-playing game begins to evolve, the
focus is shifted to the relationships that adults establish
among themselves(B). Children then use the actions
performed with objects as guidelines. In other words,
children become more interested in the relationships(B) that
. ) : Vocabulary
exist among human beings and begin to reproduce them
when they play. 1. appealing to 1. ~of| o{24*{o|ct
* realm: (25, 2H2l) 99
2. imitate 2. BEsiCt
A) - (C) - (B B) - (A - (C _
D@ - © - ® @B - (A - © 3. reconstruct 3. M7 gstct
®®) -©)-® @®@C-An -6
®(©C) - B -® 4. be divided into 4. ~2 LtR[R|Ct
5. carry out 5. Aefiaict
Shean,T’s 6. evolve 6. 25}aiCt
. RPNy
* °_‘1|J\| 7°|‘_$_ _/I,_\_}\-I % -5-|-|_|-. 10.'7\| __LJ—l_I. (C)77|'Z| t %gﬂﬂol 7.||O|2 7. be shifted to 7.~ Ol OUl'Et'
Z|Alo{E Eolf Bifol Lozt (B)ollM AB £ & AT, (A) 8. 8
oM JHde ol BE JOML 2|7} oF ZLt, 9 9
ofe BH. 10. 10.
11. 11.
12. 12.
13. 13.
14. 14,
s 15.
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